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Click here to go back to the Our Brand website:

BAE Systems Brand Standards >
Navigable PDF

Click through the contents, or use the links on the bottom of the 
pages to see related information throughout Our Brand website.
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Updating templates

As templates are built with the Logo only, if you want to use 

the Logo and Tagline, you will need to update templates:

Our brand identity >

Our brand identity

Logo and Tagline in use

These visuals show how the Logo and Tagline 

can be used. Choose the black or white variation 
depending on the background

 Poster advertisement

Annual Report

Poster advertise

ENHANCED CAPABILITY DELIVERS EVERYTHING 
FROM ARTILLERY TO ZINC PLATING.

www.baesystems.com.au

Y&R MBMBAEGPY&R 00001/TMAAA

BAE Systems’ recent acquisition 
of Tenix now makes us the largest
defence contractor in Australia. 
The result will be a through-life 
capability unlike anything this
country has ever seen before, 
and is a key step in developing an 
effective and sustainable defence
industry in Australia, now and in
the future.

REAL PERFORMANCE. REAL ADVANTAGE.

Leveraging global capability

Annual Report 2008











13Our brand identity

Logo incorrect uses

In order to build a strong brand, it is 

essential that the Logo is used correctly 

and consistently. 

This page illustrates some incorrect uses of the 
Logo. All variations apply to when you are using 
the Logo and Tagline.

A   Never link to a word.

B   Never print in non-approved colours.

C   Never recreate in an incorrect font.

D   Never join to another logo.

E   Never embed in text.

F   Never position at an angle.

G   Never distort.

H Never contain within a shape.

I Never substitute with other words.

J  Never add a drop shadow. 

K   Never add a keyline.

L   Never alter the Logo and Tagline relationship.

M   Never create your own Tagline version.

The company                                  is the leading ...

International
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REAL SOLUTIONS. REAL ADVANTAGE.

REAL CONSISTENCY. REAL ADVANTAGE.




